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BROUGHT TO YOU IN
PARTNERSHIP WITH:

= The Society of Federal Health Professionals

Developed in exclusive partnership with The Society of Federal Health Professionals,
AMSUS SmartBrief is a subscription-only news service dedicated to providing
federal health professionals with a weekly summary of essential industry insights.

Statistics

12,410 subscribers

Position Level Position Function

Physician 29%
m Nurse 17%
g m Agency Administration 11%
= Director 28% Executive Management 8%
= Manager 9% = Industry 7%
Professional & Staff 9% Other Health Care Provider 19%
Supervisor 3% = Other Federal Agency
Professionals 9%

Executive Management 51%

Contact
Claire Dwyre, Associate Publisher
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2025 Pricing

Product Details & Advertising Examples

Product Display & Native Exclusive
Advertising Opportunities

Above-the-Fold Takeover $750/issue Special Report Single Issue $4,000

(Billboard + News 1)
...................................................................................... , $6.000

Billboard $450/issue Dedicated Send
...................................................................................... _ 5 000

News 1 $450/issue Spotlight s
...................................................................................... $5.000

News 2 $325/issue Best Of

News 3 $175/issue

$700/i
_______ Featred Content - Sroofise AMSUS © AMSUS
SmartBrief

SmartSocial By Segment
Only SIGN UP - SHARE
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) . . . e TOP STORY
5x minimum on Display & Native Advertising
CDC: Focus on reducing rural preventable deaths

Preventable deaths In rural counties consistently outpaced those In urban areas from

News Section ads include the Recta ng le-Text Ad 2010 to 2022, according to a GG report. The report highlights disparities In deaths from
. cancer, heart gisease, stroke and chronic lower respiratory disease. Dr. Macarena Garcla
(NeWS ], 2 Or 3) Or the VIdeo_TeXt Ad (+$]OO for of the CDC sald state and local health officials can mitigate these differences by using
Vld eo C|d d On) mortality data to target Interventions. Full Story: Medscape
in] ] f@]
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