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Developed in exclusive

partnership with the National

Association of Social Workers,
NASW SmartBrief is a

subscription-only news service
dediCClted to prOViding SOCial Commission for Case Manager Certification

workers with a daily summary
of essential industry insights.

Recent Advertisers

,:) Wolters Kluwer

AstraZeneca

Statistics

55,440 subscribers

Who Reads Social Work SmartBrief? Social Work Readers By Service

Mental Health/Clinical 30%
m Social Worker 25%

‘ Government & Education 31%
m Health Care social Work 13% = Hospital/Clinic 28% ‘

Director of Social Services 12% m Private Practice 15% '
School Social Work 11% Nonprofit, Advocacy & Community
Child Welfare & Family Social Work Organization 15%
5% Child Welfare 6%
Other 4% Senior Living/Hospice 5%
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2026 Pricing

Product Details & Advertising Examples

Product Display & Native Exclusive
Advertising Opportunities
Above-the-Fold Takeover $850/issue Special Report Single Issue $4,125
(Billboard + News 1)
B U bedicated Send $7,200
Billboard $650/issue
...................................................................................... _ $7.200
News 1 $650/issue Spotlight
...................................................................................... Vear in Revi $6,725
News 2 $450/issue ear in Review
News 3 $250/issue
$800/issue .
Featured Content Social Work
...................................................................................... Smart Bnief
SmartSocial $40 CPM
...................................................................................... The latest news for social workers SIGN UP - SHARE
View Advertising Best Practices %
View Health Care Providers Industry Media Kit | \ ; ﬁ,?,':,’\?:tsif,in":'?ggm

Work & Technology

November 5-6, 2025

5x minimum on Display & Native Advertising

Top Story
News Section ads include the Rectangle-Text Ad Technology training empowers older adults with new skills
(N ews ], 2 or 3) or the Video— Text Ad (+ $ ] 00 for Older adults who use smartphones, computers and tablets are more socially active, according to
id dd ) a study led by Jaesung Lee that was published in the Journal of Applied Gerontology. Learning
video a on to use and can help older indivil gain practical skills and even
become instructors, which offers them i ities and
Full Story: Futurity (11/3) @ SHARE

il NASW Virtual Forum is Tomorrow!

The NASW Virtual Forum is almost here! Register now to hear
% from experts and explore the intersection of compassion,

| technology, and social work innovation

Compassionats
Innovation: Social
Work and Technology

Contact
Claire Dwyre, Associate Publisher
(646) 668-0921] claire.dwyre@futurenet.com

€ SmartBrief

BY FUTURE B2B



https://www.smartbrief.com/smartstudio
https://www.smartbrief.com/smartstudio
https://www.smartbrief.com/smartstudio
https://www.smartbrief.com/smartstudio
https://www.smartbrief.com/smartstudio
https://www.smartbrief.com/smartstudio
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/2024-Q1-Advertising-Best-Practices-Health-Care.pdf?version=0
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-Providers-Industry-Media-Kit-FY26.pdf?version=1
https://newsletter.smartbrief.com/getLast.action?mode=last&b=nasw
mailto:claire.dwyre@futurenet.com
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-Providers-Product-Details-2025.pdf?version=0

