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ABOUT SMARTBRIEF

& SmartBrief

BY FUTURE B2B

The leading digital media
publisher of targeted
business news and
information by industry.

SmartBrief's mission is to equip B2B
marketers, trade associations, and
influential professionals with the
technology, content, and data they need
to succeed. We offer unparalleled
targeting ability to reach a sought-after
audience of decision-makers.
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AANP AANP
SmartBrief L

Florastor
FLORASTOR REDUCES =y
ANTIBIOTIC-ASSOCIATED DIARRHEA
RISK BY 84%*

Top Story
The intersection of chronic pain and CV health

is animponant
health, Cardiovascular disease is associated with multipke types of pain. depending on
and Gregg A

that regardiess of eiology, neuropathc, infismmatory, musculoskeletal pain should be
considered a cardiometaboix rsk factor.”

Full Story: Medzcape (2118

4 ﬁ
0l | o I
META-ANALYSIS: FLORASTOR SIGNIFICANTLY REDUCES

RISK OF ANTIBIOTIC-ASSOCIATED DIARRHEA*

s 1745, 2 propr

78%. Plus,

adaily
D and achien

INFLUENTIAL READERSHIP

SmartBrief’s qualified

B2B audiences span 16
industries, 200+ newsletters
and 7M subscribers.

SOLUTION-DRIVEN PRODUCTS

Benefit from SmartBrief's
proprietary email platform

to reach a targeted audience
in a brand safe, contextually
relevant environment.

PERSONALIZED EXPERIENCE
Optimize your campaign with
direct access to your SmartBrief
account management team.

ENGAGED AUDIENCE

Gain access to a secure portal
to view campaign results,
including company and
persona-level engagement.



SmartBrief is the
leading digital news
service for Healthcare

Providers.
1 5 More than half of readers
read SmartBrief daily;

Each SmartBrief is distributed for free association partnerships with leading 80% 80% read it mU':iple
and is specifically targeted to top-level healthcare organizations times per week
health care payers, hospital and health
system executives, nurses, physicians,

and life sciences professionals. We work 23 Average total open

closely with leading trade associations, 43 5(y rate across all SmartBrief
professioncl organizations and healthcare provider publications publications**

corporations to create these news
round-ups for their members and

O .
l’oo 5’ooo+£b 97% of subscribers make or

influence purchasing

engaged healthcare providers decisions

professionals reading every day

ABOUT SMARTBRIEF

industries.
77% of readers have shared Visit SmartBrief's B2B Marketing
77% SmartBrief content with Resources page for free tools, best
a friend or colleague* practices and original content produced

by SmartBrief for B2B marketers

* Quant Subscriber Research Report, September 2019, HawkPartners
** SmartBrief Subscriber Database
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https://www.futureb2b.com/resources/
https://www.futureb2b.com/resources/

ABOUT SMARTBRIEF

The Anatomy of a Brief

While each SmartBrief

is unique, they are all
developed and designed
for readers to easily
consume the news and
are an ideal distribution
channel for any B2B
marketer.

In-Brief
Advertising

Each brief may include a
variety of ad placements and
formats, including a billboard

banner below the masthead
and a native or display ad unit
in each news section.

BILLBOARD
Keeping your brand top of mind
and above the fold.

RECTANGLE-TEXT AD
Seamlessly aligns your message
and imagery with

our editorial content.

Gain exclusive ownership of a
newsletter section for promotion
of your branded content
through Featured Content.
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MASTHEAD
I BILLBOARD
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IMAGE
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Elements
of the Brief

MASTHEAD

NEWS

Six to ten top news and best
practices stories curated and
summarized by our expert
editors from the most credible
news sources. These provide
readers with a snapshot of the
news and trends affecting their
industries.

NEWS SECTION 1

RESOURCES

Additional sections of the brief
offer original SmartBrief content
and news from our partners.



Recent Advertising Partners Include...

ADVERTISERS
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https://www.hillspet.com/?lightboxfired=true#
https://www.hillspet.com/?lightboxfired=true#
https://www.siemens-healthineers.com/
https://www.siemens-healthineers.com/

PORTFOLIO

Portfolio

NEWS FOR PROVIDERS

Family Medicine SmartBrief
PARTNER: SmartBrief

CIRCULATION/FREQUENCY: 14,275/ daily
AUDIENCE: Family physicians

O

ANA SmartBrief #)ANA

PARTNER: American Nurses Association AHERICANNURSES AssocuTion
CIRCULATION/FREQUENCY: 186,225Idc|ily

AUDIENCE: CNOs, nursing directors, nurse educators

and leading staff nurses

AANP SmartBrief

PARTNER: American Association of Nurse Practitioners
CIRCULATION/FREQUENCY: 145,775 [daily
AUDIENCE: Nurse practitioners

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026

Pediatrics Today SmartBrief
PARTNER: SmartBrief

CIRCULATION/FREQUENCY: 24,575 [daily
AUDIENCE: Pediatricians

O

NAPNAP DGI|y NEeWS powered by smartBrief

PARTNER: National Association of Pediatric Nurse Practitioners
CIRCULATION/FREQUENCY: 6,040/daily National Association of
AUDIENCE: Pediatric nurse practitioners Pediatric Nurse Practifioners®

DiabetesPro SmartBrief

American
Diabetes
Association
PARTNER: American Diabetes Association

CIRCULATION/FREQUENCY: 99,180Idaily

AUDIENCE: Professionals in diabetes care and prevention


https://www2.smartbrief.com/getLast.action?mode=last&b=ANA
https://www2.smartbrief.com/getLast.action?mode=last&b=ANA
https://www2.smartbrief.com/getLast.action?mode=last&b=PEDIATRICS
https://www2.smartbrief.com/getLast.action?mode=last&b=PEDIATRICS
https://www2.smartbrief.com/getLast.action?mode=last&b=DiabetesPro
https://www2.smartbrief.com/getLast.action?mode=last&b=DiabetesPro
https://www2.smartbrief.com/getLast.action?mode=last&b=familymedicine
https://www2.smartbrief.com/getLast.action?mode=last&b=familymedicine
https://www2.smartbrief.com/getLast.action?mode=last&b=AANP
https://www2.smartbrief.com/getLast.action?mode=last&b=AANP
https://www2.smartbrief.com/getLast.action?mode=last&b=NAPNAP
https://www2.smartbrief.com/getLast.action?mode=last&b=NAPNAP
https://www2.smartbrief.com/getLast.action?mode=last&b=AANP

PORTFOLIO

Portfolio

NEWS FOR PROVIDERS (continued)

Nutrition and Dietetics SmartBrief .eaf

PARTNER: Academy of Nutrition and Dietetics
CIRCULATION/FREQUENCY: 91,030/daily
AUDIENCE: Health and wellness professionals

ACC CV Quality SmartBrief

PARTNER: American College of Cardiology
CIRCULATION/FREQUENCY: 9,630/2x per week
AUDIENCE: Cardiovascular professionals

AMERICAN
Q COLLEGE of
CARDIOLOGY.

AMSUS SmartBrief AMSUS

PARTNER: The Society of Federal Health Professionals
CIRCULATION/FREQUENCY: 12,025/2x per week
AUDIENCE: Federal health professionals

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026

Critical Care SmartBrief

PARTNER: SmartBrief
CIRCULATION/FREQUENCY: 8,2IOI2x per week
AUDIENCE: Critical care and ICU physicians,
nurses and leadership

O

Ultrasound SmartBrief % ARDMS

PARTNER: American Registry for Diagnostic Medical Sonography
CIRCULATION/FREQUENCY: 119,685/2x per week
AUDIENCE: Medical ultrasound professionals

Women’'s Health SmartBrief 6

PARTNER: SmartBrief
CIRCULATION/FREQUENCY: 17,050Iweekly
AUDIENCE: OB-GYNs, women's health, and neonatal nurses


https://www2.smartbrief.com/getLast.action?mode=last&b=whsb
https://www2.smartbrief.com/getLast.action?mode=last&b=whsb
https://www2.smartbrief.com/getLast.action?mode=last&b=EatRightPro
https://www2.smartbrief.com/getLast.action?mode=last&b=EatRightPro
https://www2.smartbrief.com/getLast.action?mode=last&b=ACCQuality
https://www2.smartbrief.com/getLast.action?mode=last&b=ACCQuality
https://www2.smartbrief.com/getLast.action?mode=last&b=CRITICALCARE
https://www2.smartbrief.com/getLast.action?mode=last&b=CRITICALCARE
https://www2.smartbrief.com/getLast.action?mode=last&b=ARDMS
https://www2.smartbrief.com/getLast.action?mode=last&b=ARDMS
https://www2.smartbrief.com/getLast.action?mode=last&b=AMSUS
https://www2.smartbrief.com/getLast.action?mode=last&b=AMSUS

PORTFOLIO

Portfolio

NEWS FOR PROVIDERS (continued)

)

HPNA SmartBrief N4

PARTNER: Hospice & Palliative Nurses Association  fosnise & Paltie urses Association

CIRCULATION/FREQUENCY: 13,835 /weekly
AUDIENCE: Hospice and Palliative Care Nurses

Specialty Pharmacy SmartBrief
PARTNER: National Association of Specialty Pharmacy

CIRCULATION/FREQUENCY: 2,115/weekly
AUDIENCE: Specialty pharmacy stakeholders

Inside OME powered by SmartBrief

PARTNER: American Association of Colleges of Osteopathic Medicine
CIRCULATION/FREQUENCY: 9,690/weekly

AUDIENCE: Osteopathic college students, faculty,

program directors and physicians/doctors
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Hospice & Palliative Medicine SmartBrief

PARTNER: American Academy of Hospice and Palliative Medicine

CIRCULATION/FREQUENCY: 10,780/weekly
AUDIENCE: Hospice and palliative care professionals

Social Work SmartBrief

PARTNER: National Association of Social Workers
CIRCULATION/FREQUENCY: 51,180Idaily
AUDIENCE: Social workers

QA nasw

Ntlonal Assoclation of Social Workers


https://www2.smartbrief.com/getLast.action?mode=last&b=AAHPM
https://www2.smartbrief.com/getLast.action?mode=last&b=AAHPM
https://www2.smartbrief.com/getLast.action?mode=last&b=HPNA
https://www2.smartbrief.com/getLast.action?mode=last&b=HPNA
https://www2.smartbrief.com/getLast.action?mode=last&b=NASP
https://www2.smartbrief.com/getLast.action?mode=last&b=NASP
https://www2.smartbrief.com/getLast.action?mode=last&b=NASW
https://www2.smartbrief.com/getLast.action?mode=last&b=NASW
https://www2.smartbrief.com/getLast.action?mode=last&b=HPNA
https://newsletter.smartbrief.com/getLast.action?mode=last&b=AACOM
https://newsletter.smartbrief.com/getLast.action?mode=last&b=AACOM

PORTFOLIO

Portfolio

NEWS FOR ANIMAL HEALTH

Animal Health SmartBrief

PARTNER: American Veterinary Medical Association
CIRCULATION/FREQUENCY: 54,620/daily
AUDIENCE: Veterinarians and animal health professionals

NEWS FOR LEADERS

AHIP Solutions SmartBrief AHIP

PARTNER: America's Health Insurance Plans
CIRCULATION/FREQUENCY: 53,250/daily
AUDIENCE: Health plan executives

Al Impact: Healthcare powered by s
SmartBrief

PARTNER: SmartBrief

CIRCULATION/FREQUENCY: 14,185/2x per week

AUDIENCE: IT & industry leaders interested in Al for healthcare and life
sciences
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TAVMA

ACVIM SmartBrief ACYIM

PARTNER: American College of Veterinary Internal Medicine
CIRCULATION/FREQUENCY: 4,780/2x per week

AUDIENCE: Subscribing ACVIM Candidates and Specialists in
Veterinary Internal Medicine

SmartBrief for Healthcare Leaders s
PARTNER: SmartBrief

CIRCULATION/FREQUENCY: 30,560/daily
AUDIENCE: Healthcare executives

Al Impact SmartBrief 6
PARTNER: SmartBrief

CIRCULATION/FREQUENCY: 26,220/2x per week

AUDIENCE: Business decision-makers and influencers involved in their
organization’s Al strategy, including investments, governance, and
innovation



https://www2.smartbrief.com/getLast.action?mode=last&b=AVMA
https://www2.smartbrief.com/getLast.action?mode=last&b=AVMA
https://www2.smartbrief.com/getLast.action?mode=last&b=HCLEADERS
https://www2.smartbrief.com/getLast.action?mode=last&b=HCLEADERS
https://www2.smartbrief.com/getLast.action?mode=last&b=AHIP
https://www2.smartbrief.com/getLast.action?mode=last&b=AHIP
https://www2.smartbrief.com/getLast.action?mode=last&b=healthcareai
https://www2.smartbrief.com/getLast.action?mode=last&b=healthcareai
https://www2.smartbrief.com/getLast.action?mode=last&b=ai_impact
https://www2.smartbrief.com/getLast.action?mode=last&b=ai_impact

Email Newsletter Advertising
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< Sponsor a newsletter SPONSORSHIPS TARGETED IMPRESSIONS
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g th(]t'S delivered to one HIGH-IMPACT PLACEMENTS Target prospective customers by position
5 audience or reach Select the newsletter that best aligns with level or function, company size and type, or
— an audience Segment your target and own all, or a portion of, that location across the SmartBrief reader
E ltiol newsletter on the network.
E across mu tlp e dates of your Pediatrios Today
< publications using choice. SmartBrief's NEWSLETTER SIGN UP AN AUDIENCE-BASED
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https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=E46B387C-15D6-46CF-A134-D8367CDA4314&sid=e7bb096a-7588-45de-9a2a-68f68cc86423
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=E46B387C-15D6-46CF-A134-D8367CDA4314&sid=e7bb096a-7588-45de-9a2a-68f68cc86423
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Email Newsletter Advertising

Featured Formats:

DISPLAY ADVERTISING: BILLBOARD BANNER

As the top banner above the fold,
the billboard is the first thing our
readers see when they open the
newsletter.

Sonographers
are the Human

Spirit at Its Best.

NATIVE ADVERTISING: VIDEO-TEXT AD

Advertisers can supercharge
engagement and stand out from
the crowd by using a combination [
of video and text. SmartBrief is the e

Reimagine What the Right Data Can Do
for Your Health Plan

Having the right data can power operational
efficiency and strategic transformation. Our
data can help you maintain more accurate

security, and uncover socialdoterminants of

only publisher with the technology @ oo

to allow videos to play within the
news brief.

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026

member and provider data, ensure privacy and

health (SDoH) risks that impact momber hoalth

NATIVE ADVERTISING: RECTANGLE-TEXT AD

D po
n related dementias (ADRD). Of note, tooth loss from gum

with our editorial content. ; isease ortoothdecay s inked with a higher sk of being
This high-performing ad unit, = M e

which includes images and S
text, provides valuable resources,

case studies or information to readers.

Seamlessly aligns the
advertiser's brand message

e Link Between O and Deme:
Anew CareQuest Institute visual report e
e oor oral health and Aizheimer's disease and

NATIVE ADVERTISING: FEATURED CONTENT

This highly visible sponsored FEATURED COMTENT

news section is ideal for N < ceoree of anatomical

i iruture s required?”
promoting thought Y e s
leadership and building a

trusted relationship with ik o
prospective leads through o e
blog posts, original research Tmmmm——

and infographics.

crafted for individuals with limb differences

m affecting the middie phalanx. MCPDriver

‘and ThumbDriver: fimb differences


https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=9E6C46A4-3518-4F6B-B807-82D5D9CA4BDD
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=D3181234-3426-417A-8BC4-96E6FF036D1C&sid=e7bb096a-7588-45de-9a2a-68f68cc86423
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=B8101794-5032-4A4B-8035-67E41451B43B
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=DEC28D52-40F9-40C9-8816-ABB98A524693&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=DEC28D52-40F9-40C9-8816-ABB98A524693&lmid=archives
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Email Newsletter Advertising

SmartBrief offers three opportunities to gain

exclusive share of voice via high-impact sends.

SPOTLIGHT

Engage your target audience
with useful, relevant
information on a topic of

your choice. Your content

runs in a stand-alone send
that also incorporates
relevant news and information
summarized by our editorial
team.

A
f Pediatrics Today
Qc’? SmartBrief
&
e
SPOTLIGHT ON PEDIATRIC PROCONNECT
Elevate your nutrition this

professionals. Gain access to free clinical resources, patient education materials, and more

when you join now.

Explore examples of the clinical support you'l find on our site below.

FEATURED SECTION
Sponsored Content by Pediatic ProConnect

From the Desk of Dr. Stutts: Key Insights on Cow's Milk
Allergy

Cow's milk allergy (CMA) is one of the
more common food allergies found in
ehildren. Leam about the causes of food
allergies, how to identiy symptoms. and
about feeding options for infants who are
impacted by CMA.

Read Insights

Dr John Stutts

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026

DEDICATED SEND

Promote your content through a
dedicated email to the
SmartBrief audience of your
choice. Target an individual brief
list or reach a specific audience
segment across the entire
SmartBrief network.

SPECIAL REPORT

Position your brand alongside news
on a trending industry topic with a
topic-based Special Report or
elevate your event presence by
sponsoring a Conference Report,
which provides a preview of the
event's top features as well as a
post-event review of the highlights.

AMSUS SmartBrief &AMSUS

moderna

The pandemic
may be over, but
COVID-19 isn't
gone.

SNMII HOLDS 2024 ANNUAL MEETING IN TORONTO.

in Toronta, and te theme of “innovate. Iiuminste." st the stage for learming sbaut new

"place tobe ana

imaging news by reading the SNAIMI Smargrief ach day.

-5 L]

Learn more about the
#1 ordered PSMA PET

imaging agent in the US!

Improve Image Clarity
Using he #1 ordered PSVA PET imaging agent e US brings greater larty than

your approprite patents. Click here.

v g LANTHEUS


https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=EE48792F-7CA0-4BCC-922A-57A1B411483B&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=EE48792F-7CA0-4BCC-922A-57A1B411483B&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=425C000B-57A8-4CEB-9E70-AD500CFE2A85&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=425C000B-57A8-4CEB-9E70-AD500CFE2A85&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=503CF28A-F3DF-4757-BC68-F3BA04A12025&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=503CF28A-F3DF-4757-BC68-F3BA04A12025&lmid=archives

SmartSocial

Extend your campaign and reach SmartBrief's highly-engaged
education decision-makers across the largest social media channels
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GAIN EXCLUSIVE ACCESS REACH YOUR TARGET CUSTOMERS e X
s . e . With tools and resources to help you save more, boost security and
to SmartBrief's closed list of qualified throughout the day with your content as et o o caon s e Sl Carl s you v o J—— .
. . . . — allin one powerful solution. #Sponsored by Shell w Sponsored @
professionals. Our data and technology they browse their preferred social media Break thecycle wih EASOTICS (ydtocrtsone aceponat,
dt t h d ’ .| | tf ( ) miconazole nitrate, gentamicin sulfate) Otic Suspension for Dogs.
are used to match readers’ emai platform(s). i

addresses with their social media account.
DRIVE EXCEPTIONAL ENGAGEMENT

AUTOMATICALLY OPTIMIZE YOUR MESSAGE with a strategic mix of sponsored and i Meet the next
to the highest-performing creative and promoted social posts on platforms like .qe't'_e{a'flio"oft
. . .. . SHELLUS anti-inflammato.
social media placements, providing you Facebook/Instagram, X, Pinterest, and Tota leet contro at your fingertips oy sy %2 i mec’Ii::ution. ¥
with the best possible engagement. LinkedIn. With a current benchmark
click-through rate of 0.37%, our approach @ o % ! ‘o
ensures you connect with the highest-quality s e s ¥t

band's rich soundscapes. #Sponsored by Yamaha

audience to maximize your influence.

Increase brand awareness

Drive web traffic

PLATFORMS WE CAN PROMOTE ON 0N Meta @ ﬁ

Meta (Instogrom, Facebook, Threads),

. ) . . L e ey Capture leads
Linkedln, Pinterest, X (Twitter), Reddit m @ X @ @ Threads St g

Generate video views

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026
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SMARTSTUDIO

SmartStudio: B2B Custom Content Solutions

Our audiences drive business and move markets.

SmartStudio combines industry
expertise and an engaged
audience to create content that
aligns readers’ needs and
interests with your brand
messaging.

Our team of editorial subject matter experts,
creative designers, and project managers will
guide you through the content creation process
from ideation to distribution.

SMARTBRIEF.COM

Ma

EDITORIAL
EXPERTISE

éi i A dedicated team

of industry experts

AUDIENCE and editors.
Over 7 million
highly engaged senior
executives.
A
PROVEN
RESULTS

Distribution channels
that enable meaningful
connections.
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p Content Support: Assistance with topics,

>

Custom Webinars

Webinars are essential for your quarterly lead generation
programs, providing a fantastic opportunity to educate a new
audience about your solutions, launch a new product, or nurture
existing business consistently! We collaborate with you to develop
webinar programs that leverage our extensive audience, helping
you deliver your message to a broader user base.

titles, and abstracts with an option for
pre-recording.

White Glove Service: Just provide your
deck and speaker, and we handle the
rest. This includes creating the
registration page with your abstract,
executing day-of tasks, offering prizes,
and managing upfront promotion.

SMARTBRIEF.COM

Professional Moderation: A moderator
will manage introductions,
housekeeping, and closing remarks.

Exclusive Reporting: Post-webinar lead
reporting and "hot-lead” identification.

Complimentary Services: On-demand

page hosting and a post-webinar
video file.

VIEW A SAMPLE

SPECIAL WEBINAR EVENT

Protect Al with Al: Securing Your Modern
Multicloud Apps with F5 and Google Cloud

£8 Google Cloud

Wu

-

WEBINAR ADD ONS
= Full Service Content
= Webinar Keynote Speaker

- LinkedIn/YouTube Live
(stream your webinar)

= Webinar Nurture Assets

= Social Media Shorts


https://www.youtube.com/watch?v=_lDEWsXiLTU

Mahge

Articles Infographic T T Verartie, B8

0
(a]
]
[
w
[
<
s Vibrant @ é.
w

Collaborate with our team of content experts to
target topics to create articles that showcase
your company'’s initiatives and capabilities.

Bring your complex
data to life through
a combination of
designed visuals and

charts.
} SPONSORED ARTICLE
SmartStudio content experts will help you choose a topic SmartStudio editors and designers
that addresses top industry trends or challenges and work with you to develop a visual A cnde o
aligns with your company initiatives. storyboard representing data >
points and key insights. Our team
P> EXECUTIVE Q&A ARTICLE of designers create custom
Showcase your company’s leadership through a Q&A V'SEGHV oppeollnbg cogtenﬁdtrwlgt
series with a company executive focusing on timely and adheres to your brand guidelines
relevant topics. and engages your target
audience.
P VIDEO Q&A
An editorial expert will host a video Q&A discussion with } MINI INFOGRAPHIC
a company thought leader. Three sections with three data

points per section.

P> STANDARD INFOGRAPHIC
Five sections with three data points per section.

SMARTBRIEF.COM


https://www.smartbrief.com/original/a-smart-cookie-better-snacks-for-people-with-diabetes
https://www.smartbrief.com/original/improving-autism-care-with-virtual-diagnosis
https://www.twice.com/blog/a-fintastic-shark-tank-experience-propels-benjilock
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-Mini-Infographic-IMK-Example-Q2-2021.pdf
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-Infographic-AWS-Example-Q1-2021.pdf

Collaborate with
SmartStudio to develop
valuable content that
strengthens your brand
and drives demand.

Whitepaper

SmartStudio offers three
whitepaper formats that deliver
key insights, expert analysis and

real-world applications to your
target audience.

SMARTSTUDIO

p CUSTOM WHITEPAPER

Collaborate with an editorial expert to create meaningful
content that addresses top industry challenges and
spotlights your thought leadership.

Our editorial expertise spans 16
industries and has been trusted
by industry-leading brands such
as: Hitachi, Butterball, LexisNexis,
Salesforce, Verizon and many
others. Our audiences drive
Future-Proof Your Practice business and move markets.

P EXECUTIVE SUMMARY : Your content can, too.

Summarize key talking points and highlights
from your events or long-form content.

P SMARTFOCUS

Leverage a turnkey co-branded whitepaper solution that
aligns your messaging objectives with trusted editorial
expertise.

Learn more at https://www.smartbrief.com/smartstudio

SMARTBRIEF.COM


https://www.smartbrief.com/smartstudio
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-Kentmere-Mini-Whitepaper.pdf?version=0
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-Lifelearn-SmartFocus-2024.pdf?version=0
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-IMK-Executive-Summary-Example-Q1-2023.pdf
https://indd.adobe.com/view/f5b57ebb-a5c3-4126-8bad-9c8bdd6e0245
https://indd.adobe.com/view/f5b57ebb-a5c3-4126-8bad-9c8bdd6e0245
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Campaign Roadmap Infographic

Phase 2:
Demonstrating.

‘The next step is building trust with your
audience. leader.

ship

Want to see your
campaign come to life?

Every brand and marketer has a
different set of goals and each
SmartBrief campaign is tailored to
achieve them. See how we design
customized strategies to meet
your goals at every stage—from
building awareness to driving
meaningful conversions. View the
infographic to see how your
campaign can take shape.

SMARTBRIEF.COM

) © SmartBrief

Your Roadmap to a Winning
Marketing Strategy

A MARKETER'S GUIDE: LEVERAGING SMARTBRIEF TO
ACHIEVE YOUR GOALS
With our experi expertise in deliveri
programs, is here to help

engage your target audience, optimize campaign performance,
and achieve measurable results at every step. We offer custom
solutions for every stage of a marketer's journey.

Phase 1:

desigr recognition, readers on
your solutions, and ensure that your brand is top-of-mind when
your i

purchasing decisions. Here are  few ways
Yyou can make a lasting impact:
Brand Awareness Products
.5

———— your expertise. SmartBrief's team of editorial
experts can help you create compelling.
original content that resonates and fosters
confidence with your target audience.

ght Leadership Products
e

-
Phase 3:

Generaling Quality Leads

via a SmartBriet-powered kanding poge optimized to deliver
Increased conversions.

Lead Generation Products

nd
* Newsletter Ads: Rectongle-Text

For lead gen campaigns, you'll aiso recewve full
lead information to pass along to your sales
team for folow-up.



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/HCLS-SmartBrief-Campaign-Mix-Infographic-2025.pdf?version=2
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RATES

Rates

BRIEF NAME AUDIENCE CIRCULATION

ABOVE-
THE-FOLD

FEATURED

TAKEOVER CONTENT

SPECIAL
REPORT

SPOTLIGHT

DEDICATED
SEND

SMARTSOCIAL
(cpm)

NEWS FOR PROVIDERS

Family Medicine SmartBrief Family physicians 14,275/ Daily

CNOs, nursing directors,
ANA SmartBrief nurse educators 186,225/D0i|y
and leading staff nurses

AANP SmartBrief Nurse practitioners 145,775/ Daily

Pediatrics Today SmartBrief Pediatricians 24,575/Daily

NAPNAP SmartBrief Pediatric nurse 6,040/Daily
practitioners

DiabetesPro SmartBrief el EEeES d!abetes 99,180/Dc1i|y
care and prevention

- . . . Health I .
Nutrition and Dietetics SmartBrief ea gnd weliness 91,030/Dc1||y
professionals

Cardiologists and

ACC CV Quality SmartBrief quality care 3&222”" per
professionals

AMSUS SmartBrief Federal health 12,025/2x per
professionals week
Critical care and ICU

Critical Care SmartBrief physicians, %i]é)klzx per

nurses and leadership
SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026

$1,200

$2,275

$2,275

$1975

$1,200

$1,700

$2,300

$1,050

$750

$975

$1,500

$2,500

$2,650

$1,900

$1,500

$1,775

$2,200

$1150

$700

$1,250

$9,500

$11,000

N/A

$8,250
$9,500
$7,875

$10,000

$6,000

$4,000

$6,000

$9,500

N/A

N/A
$13,200
$9,500
$12,075
$16,500
N/A

$5,000

$5,500

$9,500

$16,000

N/A
$13,200
$9,500
$10,500
$16,500
N/A

$6,000

$5,000

$35

$30

$35
$30
N/A
$35

$30

$40

By Segment
Only

$40


#

RATES

Rates

ABOVE-
THE-FOLD FEATURED SPECIAL DEDICATED SMARTSOCIAL
BRIEF NAME AUDIENCE CIRCULATION TAKEOVER CONTENT REPORT SPOTLIGHT SEND (CPM)
NEWS FOR PROVIDERS
Ultrasound SmartBrief Medical ultrasound 119,685/2x per  gq04 $1,900 $4,000 $6,500 $6,500 $30
professionals week
OB-GYNs, women's - :
Women'’s Health SmartBrief health, and neonatal 17,050/Weekly ~ $325 $275 $2,500 $5,600 $5,600 O’:ﬂyegme”
nurses
- . Specialty pharmacy 2,15/3x per By Segment
Speciality Pharmacy SmartBrief stakeholders week $625 $500 $1,500 $2,500 $2,500 only
HPNA SmartBrief Hospice and Palliative 5 a3e jyeekly  $750 $800 $3,425 $5,775 $5,000 $35
Care Nurses
i - - Hosbi ligti
Hosplce.& Palliative Medicine ospice and‘po iative 10,780/Weekly $750 $800 $3,425 $5,775 $5,000 $35
SmartBrief care professionals
Social Work SmartBrief Social workers 5],180/D0i|y $850 $800 $4,125 $7,200 $7,200 $40
Osteopathic college
Inside OME Powered by Smartgrief SLUdents: faculty, 9,690/Weekly  $675 $625 $5,000 $5,000 $5,000 N/A

program directors and
physicians/doctors

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026


#

RATES

Rates

ABOVE-
THE-FOLD FEATURED SPECIAL DEDICATED SMARTSOCIAL
BRIEF NAME AUDIENCE CIRCULATION TAKEOVER CONTENT REPORT SPOTLIGHT SEND (cpm)

NEWS FOR ANIMAL HEALTH

Animal Health SmartBrief veterinarians and animal g, 6o6/pgily  $1,650 $1,650 $8500  $11,000 $11,000 $40
health professionals

Board certified veterinary 4,780/2x per

ACVIM SmartBrief $775 $600 $4,000 $6,000 $6,000 $50

specialists week
NEWS FOR LEADERS
AHIP Solutions SmartBrief Health plan executives 53,250/Daily $4,200 $4,450 $16,000 N/A $19,000 $50
SmartBrief for Health Care Leaders Health care executives 30,560/Daily $775 $600 $4,000 $6,000 $6,000 $50
Al Impact: Healthcare powered by  IT & industry leaders 14,185/2x per By Segment
SmartBrief interested in Al week $1100 $900 $6,500  $6500 $7.500 Only
Business decision-makers 26,220/2x per e
Al lmpact SmartBrief involved in their ek p $1,425 $630 $5700  $9,500 $9,500 o¥1|y 9

organization’s Al strategy

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2025
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Testimonials

©® smartBrief has a huge array of
placements that are different than
standard media offerings. These
often don't seem like ads — they look
like editorial content and have
much higher engagement rates.”

— GINA VIGILANTE-SOTO,
Strategist, DiD Agency

©® smartsrief has proven time and
time again to be a very effective
way to reach key decision-makers
with formats that are designed to
engage and deliver desired
outcomes.”

— JASON CRAWFORD,
Vice president of Digital Performance Marketing,
iProspect

SMARTBRIEF.COM | SmartBrief Healthcare Providers | MEDIA KIT 2026

14 Working with SmartBrief may be
one of the smartest marketing
decisions we have made. We have
worked with many platforms and
SmartBrief is consistently one of the
strongest LeadGen tactics.
SmartBrief has a large, interested
population of influencers [and] with
the ability to focus on niche subjects
.. we are able to tailor our messages
to be content-relevant.”

— MATTHEW POLLOCK,
VP Creative Director, Curriculum Associates
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