Brief

DEDICATED SEND SPECS

REQUIRED DELIVERABLES: 1. HTML CODE 2.SUBJECT LINE 3. PREHEADER TEXT (OPTIONAL)

EMAIL ADVERTISING GUIDELINES: 1. Test your HTML code for errors with an HTML validator prior to submitting to SmartBrief.
2. Visit the Guide to CSS Support in Email: campaignmonitor.com/css. 3. What is preheader text?

NOTE: HTML is due 10 full business days in advance of the send date, and compatibility issues may delay the send.

This is 3 paid advertisement for SmartBrief readers.

Subject Line & Preheader: The content does not necessarily reflect the view of SmartBrief or its Association partners.
* 50 characters max recommended for subject line and SmartBrief on Leadership
preheader

= Avoid these terms: "New", "Free", "Special." MAKE SMARTER

= Do not use all CAPS or exclamation points! (These phrases,

fonts and punctuation may cause your email to get DEC'SlONS' FASTER.

marked as spam). See how smart HR tech can help you get
more out of your people data in less time.

HTML Code

Design:
= Limit the design width to no more than 650px.
= Design with tables and nested tables (relevant code should
begin with the <table> tag and end with the </table> tag).
= Use six-digit hex codes for colors. Tell Me More

= Code links on one line: <a href="URL" >linked text</a>

= Useinline Styllng EXCept for media q ueries, SmartBrief With milions of data points in the cloud, and milions more being added
every day, no one has the time to sift through it all. Even if you did, the

only incorporates code between the body tags into our S e G R e A A B
template. o v ,
That's where artificial inteligence (Al) comes in. Al can quickly and
= Media queries should be in sty|e tags in the head element. accurately analyze data and statistics to give you the insights you need
. R . to make an informed decision, especially in the area of talent
SmartBrief can only accept media queries that have a Class management. Read about four different employee types you may
encounter and how to leverage predictive analytics to engage, promote,
oran ID and retain them.

images:

= Use JPEGs or GlFs.

. . . o
= Use absolute URL and image paths (images, links, etc.). 6y @
Images and files must be hosted by client. Ultimate
= Use image width and height attributes and values to mw:‘\';:;ﬂm
preserve layout structure when images are disabled. Price Polly | 8004321723 | Vistus anibe
Do not:

About this email: SmartBrief will occasionslly send emails from our business partners

= Do not use dynamic scripts (Javascript) or any form

promoting products and services likely to be of interest to our readers. The content of
these messages does not necessarily reflect the view of SmartBrief or its association

elements (checkbox, radio button, input field). o

* Do not use background images, image mapping, or
animated GIFs.
* Do not embed Flash or any other type of video.

SmartBrief com

Unsubscribe | Privacy policy



https://www.campaignmonitor.com/css/
https://www.campaignmonitor.com/resources/glossary/email-preheader/

