DIGITAL MARKETING PLAYBOOK

NRF 2027

Retail’s Big Show
Marketing Opportunities

Your buyers are making decisions now.
Own this moment.
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THE PROBLEM

The decision is made before you're in the room

Buyers research around moments: trade shows, buying seasons,
regulatory deadlines, budget cycles, launches. Search demand
spikes 2-10x. That spike is the anonymous phase.

Your jobis to

o . be the answer
o / Y before the
0 p shortlist

exists. Oursis

Of the buying journey is complete before a vendor is to put you
ever contacted. Absence from the anonymous phase
means pitching into a decision that's already made. \ there,

Sources: Forrester/SiriusDecisions - Google - LinkedIn B2B Institute - Ehrenberg-Bass -
Content Marketing Institute
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THE OPPORTUNITY

Capture NRF 2027 momentum

As retail’s biggest most important event, this is a tentpole moment for our industry:

Attention Conversation Buyers Budgets You can

rises accelerates decide open convene

Audience traffic and The market is publicly . . . The one moment where

. . . . Shortlists get built and Brands hold dedicated .

time-on-site spike debating the same we put you in the room
. vendors get chosen spend for the moment .

measurably questions with the whole market

/ Be in the conversation before it starts, and be the trusted resource after it ends.
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THE PARTNERSHIP

SmartBrief + National Retail Federation

Maximize ROI The SmartBrief Solution
from NRF 2027:

Nersmateiet  NRE

Since 2003, SmartBrief has partnered with NRF to deliver curated industry

Retail’s Big Show with intelligence aligned with top trends and retail’s most important moments.
NRF SmartBrief Channels include: )
e 7 NRF-branded SmartBrief newsletters: Always-on opportunities for
Reach industry decision-makers contextual alignment across key functions
and executives from top retailers e Trend alignment: Comprehensive coverage of the topics that matter
and brands before, during and most in retail, including Al, logistics, sustainability and more
after the event with NRF SmartBrief. e NRF Retail’s Big Show exclusives: Multichannel coverage and

amplification of retail’'s most important event

Amplify awareness, drive booth
traffic and stay top of mind with
NRF members and Big Show
= attendees.

This integrated approach keeps retail professionals informed while providing
advertisers consistent access to high-value audiences.

“Having SmartBrief as trusted partners is probably the most important .
- Bill Thorne, NRF

thing in terms of how we view not only the present but the future.”




THE MARKET
“If what we're doing is

NRF SmartBrief Audience not helping our

NRF’s industry leadership combined with SmartBrief’s trusted reach provides an members to succeed,

always-on connection to the decision-makers shaping the future of retail. then were not

162,000 240,000

doing our jobs.
SmartBrief plays a very
integral role in that
mission.”

Unique Audience Reach Total Audience Reach Bill Thorne, NRF

Who they are Representative Companies How we reach them

* Senior retail decision-makers responsible * Walmart * Nike * First-party newsletter audience
for strategy, operations « Target * Tractor Supply Co. - Topic/behavioral targeting
and tech investment « Macy’s * Home Depot

. . . : + Audience extensions: social + web
+ Director-level & above at major member * Meijer + TJX Companies

and nonmember organizations « Nordstrom « Ahold Delhaize « Custom content mix
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SPONSORSHIP OPPORTUNITIES

NRF 2027 Advertising
NRF

National Retall Federation

Today's top retail news SIGN UP - SHARE

NRF SmartBrief

TODAY'S TOP RETAIL NEWS

When work works for the retail front line,
your people and business thrive.

Januiory 1-13 | Booth #5720

UKG ==

Bock a demo with us at NRF to learm more.

Top Story

Zales debuts The Edit concept to court younger shoppers

Zales has introduced The Edit, a store concept designed to
atiract Generation Z and millennial shoppers with a modem, open
layout, personalization options and a digital shopping app. The
approach prioritizes shopper engagement and accessibilty,

designing personalized jewelry. Merchandise is displayed openy,
moving away from traditional glass cases, and the overall
environment i intended to feel more inviting and less exclusive.

Full Story: Modern R

£

cription model) (12/19) @ s

NRF 2026: Drive ROl with Modern POS
Discover how Aptos ONE delivers proven resus, empowers
associates and drives growth for top retailers at this year's Big

[ Show. Hear real success stories and explore the latest in modern

I _‘M POS innovation. Book now to start your journey —

woor PtOS

Billboard
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Examples
NRF

National Retall Federation

NRF SmartBrief

TODAY'S TOP RETAIL NEWS

Today's top retail news SIGN UP - SHARE

Discover how we're
> consumerGoops  building the future
with Al

aws FOR RETAIL AND

Top Story

Millie Bobby Brown launches Mills fashion line at Walmart

Millie Bobby Brown has partnered with Walmart and Deita Galil
USA to introduce Mills by Milie Bobby Brown, a fashion line
designed to reflect her values of self-expression, confidence and
inclusivity. The collection features around 100 pieces, including
dresses, sleepwear, loungewear, infimates and sporty separates
geared toward helping girls experiment with style and embrace
their individuality. The pieces are priced from $10.50 to $26.50
and offered in sizes XS to XXXL, exclusively at Walmart

17, @ st

MEET OUR Powering NRF 2026 Together
PARTNERS Connect with Flooid, our sister company Acrelec, and partners

NRE26 Adyen, Displaydata, and PMC at NRF 2026. Discover POS
platform solutions that drive innovation and seamless retail
experiences. Schedule a meeting and visit booth #6405 to see

the tech in action!
- flooid

BOOTH #6405

Rectangle-Text

NRF SmartBrief

TODAY'S TOP RETAIL NEWS .
National Retall Federation

paT OF
CrNOLOGIES

-
2c0RA

The future of

Retail is evolving faster than ever—and Elo is leading
the shift. Join us at NRF 2026: Retail's Big Show to explore
the platform powering the future of in-store experiences. From
our latest lineup of Android- and Intel-based systems, sleek
self-service kiosks, payments and mobile devices and
versatile open-frame touchscreens, Elo helps retailers
operate smarter, faster and more connected than ever.

Book NRF meeting

Dedicated Send



https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=56CF08EE-6731-47EB-8030-44D78C53CE00&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=A5BEF4B1-A7D6-4894-BE07-BD7FB5CA86E7&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=A5BEF4B1-A7D6-4894-BE07-BD7FB5CA86E7&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=56CF08EE-6731-47EB-8030-44D78C53CE00&lmid=archives

SPONSORSHIP OPPORTUNITIES

NRF 2027 Advertising E

SPECIAL REPORT

F’ RETAIL’'S

BIG SHOW

NRF 2026

| BOOTH #3623 | JAN 11:13

Looking Ahead to NRF 2026: Retail's Big Show

Retailers will head fo New York City this weekend for NRF 2026: Retail's Big Show, a three-day
event at the Javits Center to explore the latest in retail trends, technology innovations and
expectations for the year ahead. The theme of this year's show, “The Next Now,” vl highlight
the untapped potential for retailers amid  diverse and growing global value chain

The show will run over Jan. 11, 12 and 13, and attendees eager 1o get started sooner will have
the chance to kick off the party early with store tours and an Opening Party on Jan. 10.

In addition to the more than 1,000 exhibitors and more than 185 sessions, attendees will hear
keynote addresses from retail and business leaders, starting with NRF Board Chairman Bob
Eddy, Chairman and CEO of BJ's Wholesale, and Dick's Sporting Goods Executive Chairman Ed
Stack. On Jan. 12, American Express executive Colieen Taylor vl take the stage, and NRF
President and CEO Matthew Shay will host a fireside chat with NRF 2026 Visionary Award
recipient and Abercrombie & Fitch CEQ Fran Horowitz

Other high-profile retail eaders will also share insights throughout the show, including Fanatics
founder and CEO Michael Rubin, Walmart US President and CEO and incoming Waimart Inc.
CEO John Fumer, Alphabet and Google CEO Sundar Pichai, REI Co-op President and CEO
Mary Beth Laughton, LVMH Chief Omnichannel and Data Officer Gonzaque de Pirey, Louis
Vuitton Global Senior Vice-President, Client Development & Digital Soumia Hadial, FairPrice
Group CEO Vipul Chawia, Ralph Lauren Chief Branding and Innovation Offcer David Lauren
Shopify President Harley Finkelstein, Gymshark founder and CEO Ben Francis, SKIMS founding
pariner and serial entrepreneur Em Gi Ulta Beauty President and CEO Kecia Steelman,
Vans Global Brand President Sun Choe, Timberland Global Brand President Nina Flood, The
North Face Giobal Brand President Caroline Brovin, Carhartt President and CEO Linda
Hubbard, VaynerMedia CEO Gary Vaynerchuk, PepsiCo North America President Mich.
Pozz0 and SharkNinja CEO Mark Barmocas

xamples

SPECIAL REPORT

NRF 2655w

Payments built

Looking Back at NRF 2026: Retail's Big Show

Retailers, industry leaders and members of the media explored the theme of The Next Now at
NRF 2026 Retails Big Show at the Javits Center in New York City last week. The three-day
event offered a packed agenda of educational and informational sessions, networking
‘opportunities and insights into solutions likely 1o set retailers up for success in a rapidly changing
landscape.

This NRF SmartBrief Special Report looks back at the sessions, news and highlights from the
‘show. If you couldn't attend this year's event, you can catch up on articles, photos and videos.
from the three-day event in this 2026 Event Recap.

And don't forget to subscribe to NRF.
retail news in your inbox every day.

ariBrief to continue receiving this free resource of top

= Plus: Watch this brand-new NRF 2026: Retail's Big Show Recap video

SPECIAL REPORT

’ RETAIL’S
BIG SHOW

Monday

NRF 2026: Retail's Big Show Day 2

Monday's started with a talk by Known for his
work with Avistion Gin, Mint Mobile and Maximum Effort, and Adyen CFO Ethan Tandowsky. The.
conversation explored the importance of authentic storytelling, humor and community
engagement Nextup was & NRF President and CEQ
Matthew Shay and Abercrombie & Fitch CEO and NRF's 2026 Visionary Award recipient Fran
Horowtz.

year, NRF. second eve Check
of the two-day NRF Rev show, which wrapped up on Monday.

RETAIL ~
FORWARD,

RETURN ON INTELLIGENCE

Microsoft for Retail

Download e-book: Harnessing Al Innovations to stay ahead

Leam how Al s transforming retail—and how your team can use Al tools to personaiize shopping

experiences, empower your worklorce, and improve operational eficiency. At NRF 2026, vist our
ROl

Pre-Show Conference Report

Post-Show Conference Report Show Daily Conference Report
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https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=E347E046-7149-4F93-8B81-37C077AF9C2E&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=F6E802BA-68DB-4F99-A438-37CCFCC7557F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=566C27DB-7F45-4B77-BE9B-6514D5CD072B&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=E347E046-7149-4F93-8B81-37C077AF9C2E&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=F6E802BA-68DB-4F99-A438-37CCFCC7557F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=566C27DB-7F45-4B77-BE9B-6514D5CD072B&lmid=archives

SPONSORSHIP OPPORTUNITIES

NRF 2027 Advertising Examples

SmartBrief X L& A ?f??a”Bii?f;

Join AWS at NRF 2026: Retail's Big Show to see how industry leaders are
transforming retail and consumer goods with Al and cloud innovation. Experience

The Future Of Retail: Connected’ CUtting-Edge, live demos and learn how companies are accelerating product development,
delivering seamless commerce, and optimizing operations using AWS's
Customer-Obsessed. Learn how the ClOUd, comprehensive portfolio of Al capabilities.

analytics, and artificial intelligence are

Visit our booth (#4438) to see how AWS helps transform retail and consumer goods

transforming the consumer eXperience_ Meet businesses with the industry’s most comprehensive portfolio of cloud and Al
with AWS at booth 5438. #Sponsored by
Amazon Web Services

capabilities. #Sponsored by Amazon Web Services

NRF 25
RETAIL’S
BIG SHOW

A

SmartSocial Ads - Meta SmartSocial Ads - LinkedIn
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https://business.facebook.com/ads/experience/confirmation/?is_responsive=0&encrypted_experience_id=Q8DfBALjoYvu22UAw4x-zjq81nMGtR9lVqz8zp-tnNt-yvirYVqlhTl9rh9wzvQJNPZutIZFbqjdpTVr8A
https://business.facebook.com/ads/experience/confirmation/?is_responsive=0&encrypted_experience_id=Q8DfBALjoYvu22UAw4x-zjq81nMGtR9lVqz8zp-tnNt-yvirYVqlhTl9rh9wzvQJNPZutIZFbqjdpTVr8A
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:ugcPost:7270464463420424193,urn:li:sponsoredCreative:578048256)/?actorCompanyId=25824&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:ugcPost:7407827957127421952,urn:li:sponsoredCreative:1005403246)/?viewContext=REVIEWER

SPONSORSHIP OPPORTUNITIES

NRF 2027 Advertising Examples

NRF 26

RETAIL'S DIGITAL
f5a) PREVIEW

’ FROM THE EDITORS OF
N RF 26 3 SmortBrist
RETAIL’S
B I G S H OW "I;-;?Ig RETAIL'S BIG SHOW: THE NEXT NOW
JANUARY 1113 | NYC Zozgk atnak Get ready for NRF 2026:
Retail’s Big Show
RETAILERS PREPARE FOR THE NEXT NOW.

iz ew Yerk Gty Jan T

R

—Suson Rush, SmartBiefs Direstor of Content

DIGITAL= -1

PREVIE‘VV

Digital Preview

8 SmartBrief

FOR RETAIL AND
aWS7 CONSUMER GOODS

Build the future with Al

Join us at NRF 2026: Retail's Big Show to discover how
we're building the future with Al.

Join Amazon Web Services (AWS) to experience our latest innovations
through demonstrations from AWS, Amazon, and AWS Partners. Don't
miss our Feature Session, Big Ideas presentations, and in-booth theater
talks highlighting how industry leaders are accelerating product
innovation, enhancing marketing effectiveness, delivering seamless
commerce experiences, and optimizing operations.

Learn more at aws.amazon.com/retail/nrf-2026

Booth #4438



https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg
https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg
https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg

SPONSORSHIP OPPORTUNITIES

Video: Must See Video Short

Generate Buzz During the Show

A SmartBrief industry influencer will produce F .
a one minute social video at your booth. ‘ I I l ne

Your video can include hi-res graphics, p R E S E N T S

existing b-Roll and booth b-Roll and will be

promoted via NRF SmartBrief newsletter ad

placements. MUST SEE AT

Video provided the next day for use on your NRF 2026.

website and other marketing purposes. ®
RETAIL’S BIG SHOW

8 SmartBrief



https://www.youtube.com/watch?v=wcX06Jb3O0w
https://www.youtube.com/watch?v=wcX06Jb3O0w

SPONSORSHIP OPPORTUNITIES

Video: From-the-Floor Video

Extend Your Presence During
and After the Show

Announce your product with video. Our
experienced team uses professional audio,
video and lighting equipment to produce a
high quality 3-5 minute video shot at your
show booth.

Your video will be hosted on SmartBrief.com
and promoted via newsletter ad placements
in the NRF SmartBrief newsletter issues for
one month following the event.

You own the video file for use on your
website and other marketing purposes.

8 SmartBrief



http://smartbrief.com
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer

SPONSORSHIP OPPORTUNITIES

Display: Billboard Ad

Whats It

This ad unit is ideal for driving brand and product
awareness. Being above the fold ensures that
your ad is seen by all readers.

How To Use It

Available on per-day sponsorship. Select the
newsletter that best aligns with your target
audience and the dote?s) of your choice.

What's Needed
= Billboard image

Download Full Specs Sheet

8 SmartBrief

|
NRF SmartBrief NRF

National Retall Federation

Today's top retail news SIGN UP - SHARE

When work works for the retail front line,
your people and business thrive.

January N-13 | Booth #5720

b MR Poy & -
Worklorce. Book 3 demo with us at NRF to loamn more
Managernent v

Top Story

Zales debuts The Edit concept to court younger shoppers

Zales has introduced The Edit, a store concept designed to
atfract Generation Z and millennial shoppers with a modem, open
Fee) layout, personalization options and a digital shopping app. The
approach prioritizes shopper engagement and accessibility,
offering features like a charm bar and customization studio for

designing personalized jewelry. Merchandise is displayed openly.
moving away from traditional glass cases, and the overall
environment is intended to feel more inviting and less exclusive.

Full Story: Modern Retail (tiered subscription model) (12/19 @ st



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-Billboard-2024.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=56CF08EE-6731-47EB-8030-44D78C53CE00&lmid=archives

SPONSORSHIP OPPORTUNITIES

Native: Rectangle-Text Ad

What s It

This native ad unit is ideal for branding, downloads,
driving traffic to events, content and other product
offerings.

How To Use It

Available on per day sponsorship. Select the
newsletter that best aligns with your target audience
and the date(s) of your choice.

What's Needed
= Adimage, logo and 250 characters of text

Download Full Specs Sheet

8 SmartBrief

Top Story

Millie Bobby Brown launches Mills fashion line at Walmart

Millie Bobby Brown has partnered with Walmart and Delta Galil
USA to introduce Mills by Millie Bobby Brown, a fashion line
designed to reflect her values of self-expression, confidence and
" inclusivity. The collection features around 100 pieces, including

| dresses. sleepwear, loungewear, infimates and sporty separates
geared toward helping girls experiment with style and embrace
b their individuality. The pieces are priced from $10.50 to $26.50
and offered in sizes XS to XXXL, exclusively at Walmart

Full Story: Women's \Wear Daily (1/7) @ st

MEET OUR Powering NRF 2026 Together
PARTNERS Connect with Flooid, our sister company Acrelec, and partners

NRF ’26 Adyen. Displaydata, and PMC at NRF 2026. Discover POS
platform solutions that drive innovation and seamiess retail
experiences. Schedule a meeting and visit booth #6405 fo see

nene fl o0id

BOOTH #6405



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-Rectangle-Text-2024.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives

SPONSORSHIP OPPORTUNITIES

E-Blast: Dedicated Send

What s It

This exclusive send is ideal for generating
leads, driving clicks and promoting white
papers, webinars and live events. This send is
100% share of voice.

How To Use It

Available on per day sponsorship. Select the
newsletter that best aligns with your target
audience and the dote%s) of your choice.

What's Needed
m E-blast HTML and subject line

Download Full Specs Sheet

8 SmartBrief

NRF SmartBrief NRF

DAY’S TOP RETAIL NEWS
National Retall Federation

NOW PART OF
2E8RA TECHNOLOGIES

The future of

Retalil is evolving faster than ever—and Elo is leading
the shift. Join us at NRF 2026: Retail's Big Show to explore
the platform powering the future of in-store experiences. From
our latest lineup of Android- and Intel-based systems, sleek
self-service kiosks, payments and mobile devices and
versatile open-frame touchscreens, Elo helps retailers
operate smarter, faster and more connected than ever.

Book 1:1 NRF meeting



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-DedicatedSend-2024.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=A5BEF4B1-A7D6-4894-BE07-BD7FB5CA86E7&lmid=archives

SPONSORSHIP OPPORTUNITIES

SPECIAL REPORT

Show Daily & Conference Report - O

What s It

SmartBrief Conference Reports and Show Dailies offer an opportunity to
align with this premier thought leadership event — driving interest in your
brand before, during and after the conference.

Benefits
Augment and enhance your brand’s presence at the show.

Monday
NRF 2026: Retail's Big Show Day 2

Monday’s sessions started with  talk by actor and entrepreneur Ryan Reynolds, known for his

Get more mileage out of your event-related content via measurable B T e
engagement with attendees and non-attendees alike. st et 4 i s g e o
Horowitz.
Align with a trusted source of thought leadership, including original Forine st i year, N ls oste  second everd o on evrse ogitcs. heck
, out & recap of the two-day NRF Rev show, which wrapped up on Monday.
conference content that can’t be found anywhere else:
= Keynote coverage and recaps
= Q&As with industry leaders
m Event resources and need-to-know details RETL\ IL
What's Needed FORWARR; =
m Billboard, Half-Page Unit and Rectangle-Text i ”
Di load e-book: Har ing Al Ir i to stay ahead
Download Fu" specs Sheet Leam how Al is transforming retail—and how your team can use Al tools to personalize shopping

experiences, empower your workforce, and improve operational efficiency. At NRF 2026, visit our
immersive booth #4503 to see how Microsoft powers ROI across the retail value chain.
empowering transformative retail

8 SmartBrief



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-Special-Report-2024.pdf?version=1
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=566C27DB-7F45-4B77-BE9B-6514D5CD072B&lmid=archives

SPONSORSHIP OPPORTUNITIES

Yeadr in Review

What s It

The Year In Review Special Report is an annual
state-of-the-industry, pairing the year's most-read stories and
topics with a highly anticipated look at what to expect in the
new year.

Benefits:

m Exclusive sponsorship opportunity limited to only one
advertiser per publication

m Three advertising placements designed to maximize both
brand recognition and engagement

m Build awareness ahead of NRF 2027, positioning your
brand in front of decision-makers before conversations
begin on the show floor

What's Needed
m Billboard, Half-Page Unit and Rectangle-Text

Download Full Specs Sheet

8 SmartBrief

SPECIAL REPORT

NRF 202555457 B salelad = g1z}

SIGN UP - SHARE

SAP Industry Market Report for
Retail: Grow Without Boundaries

2024 IN REVIEW

Retailers brought their A game this year amid new challenges ranging from concerns over
proposed new tariffs to the leaming curve that comes with mastering Al and other cutting-
edge technology. Read on to check out some of the most popular retail news of the year
and get a glimpse of what retailers are focusing on heading into 2025

lin[3¢] fl)

SAP Industry Market
Report for Retail:
Grow Without
Boundaries

Download Report

Discover what matters most to retailers

With insights from over 14,000 retailers, expert research, and best practices, leam how to

succeed in the future of retail. Download the report.
T 2‘! ® '



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-Year-in-Review-2025.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=20EBF9BF-D1C5-4417-9FC5-6B39737B1CF2&lmid=archives

Display: Digital Ebook Ad

What s It

This ad placement is ideal for aligning your brand
alongside this premier thought leadership event —
driving interest before and during the conference.

NRF 26

DIGITAL

RETAIL'S BIG SHOW: THE NEXT NOW/ aws, E%lr’\:‘ SRSLAE]lIi ég% DS

Get ready for NRF 2026:

H Retail’s Big Show Numbers . .
Beneflts RETAILERS PREPARE FOR THE NEXT NOW. Bu"'d the fUture Wlth AI
Augment and enhance your brand’s presence at the
S hOW~ Join us at NRF 2026: Retail's Big Show to discover how

we're building the future with Al.
Get more mileage out of your event-related content gy
with attendees and non-attendees alike. e - 4 i et ek e s

commerce experiences, and optimizing operations.

Align with a trusted source of thought leadership,

Learn more at aws.amazon.com/retail/nrf-2026

including original conference content that can't be . Booth #4438
found anywhere else.

What's Needed
= Full page ad or half page ad

Download Full Specs Sheet

8 SmartBrief



https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief_Digital%20eBook%20Spec%20Sheets%20fullpage_Jun24%20%281%29.pdf?version=0
https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg

SPONSORSHIP OPPORTUNITIES
£ SmartBrief wir W
= 4

Sponsored - @

[ ]
s m q rt soc I q I The Future of Retail: Connected, Cutting-Edge, Customer-Obsessed.

Learn how the cloud, analytics, and artificial intelligence are
transforming the consumer experience. Meet with AWS at booth 5438.
#Sponsored by Amazon Web Services

What s It

SmartSocial is an audience extension where we can retarget our lists

of professional subscribers across multiple social media platforms by
matching their email addresses to their accounts. Users are also likely
scrolling through social feeds when they have more down-time,

allowing them a moment to engage with the promotion and

click through to the landing pages. 9 SmartBrief

Join AWS at NRF 2026: Retail's Big Show to see how industry leaders are

anQng
Ca pq bl I ities transforming retail and consumer goods with Al and cloud innovation. Experience

live demos and lear how companies are accelerating product development,

Target a specific newsletter(s) or target audiences by position Comprananeive poriois o Al capaiitien. + e )th 5438 L
level or function, company size and type, or location across e o o 5k

the reoder network. capabilities. #Sponsored bryyAmazon Weg Services °

Platforms:

Facebook/Instagram, Linkedin

What's Needed
m Static images, GIFs and video assets accepted

| NRF 25
RETAIL’S
BIG SHOW
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https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-SmartSocial-Audience-Extension-Facebook-instagram-2024.pdf?version=0
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-SmartSocial-Audience-Extension-Linkedin-2024.pdf?version=0
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:ugcPost:7407827957127421952,urn:li:sponsoredCreative:1005403246)/?viewContext=REVIEWER

SPONSORSHIP OPPORTUNITIES

Website Impressions - Display

What s It

WHATEVER y
\ o 7: 8 WE'VE
TRy GOT YOUR

00 e s K
Reach your desired target persona(s)/accounts with highly -
targeted web display ads across the web. Moans
Leammore

Capabilities

We partner with Bombora to take your TAL and/or your persona
targeting information and overlay this information with their
intent signal data to create customized segments that are more
likely to engage with your campaign.

Dell APEX provic
up to 42% reduction
in overprovisioning®

Welcome
to Now

Our expert ad operations team manages each campaign,
making optimizations throughout the duration of the campaign

to capitalize on sites and/or placements which are Embedded
demonstrating the highest CTR’s. Finance
is transforming
What's Needed financial services
. . . . . and merchants
m Image Ad Units - Sizes & Creative Guidelines can lead the way

m  Animated Ad Units - Sizes & Creative Guidelines

Accelerate real-time N-i: ( »
m Video Ad Units - Creative Guidelines vorm (oG With PowerEdge e?

® & PowerStore > -
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https://support.google.com/displayvideo/answer/3017252?hl=en&ref_topic=10261136&sjid=71029204735622907-EU
https://support.google.com/displayvideo/answer/10261241?hl=en&ref_topic=10260434&sjid=17372897095145985373-NA
https://support.google.com/displayvideo/answer/3129957?hl=en&ref_topic=3056026&sjid=17372897095145985373-NA

Sponsorship Rates

PRODUCT RATE CARD

NRF SmartBrief Conference Special Report Email Sponsorship $15,000 - Only 1 left!

Reaching NRF SmartBrief subscribers AND NRF event attendee emails

NRF SmartBrief Conference Special Reports “Show Daily” Sponsorship (x3 Issues) $45,000

Reaching NRF SmartBrief subscribers AND NRF event attendee emails each day of the show

Full Page Ad: $10,000

NRF Digital Preview E-Magazine Sponsorship Half Page Ad: $5,000

NRF SmartBrief Dedicated Send E-blast $20,000
NRF SmartBrief Newsletter Ads $40 CPM
Guaranteed impressions served into remnant Billboard and Rectangle-Text ad space within the NRF SmartBrief newsletters ($5K minimum required)

Linkedin: $65 CPM
NRF SmartBrief Audience Extension Facebook/Instagram: $35 CPM
Web Display: $25 CPM

Custom Video Options From Tradeshow Floor Must See Video Short: $7,500
Includes promotion of video in NRF SmartBrief newsletters for one month following the show From-the-Floor Video: $10,000

Full Page Ad with Executive Q&A: $15,000
NRF Post-Show E-book Sponsorship Full Page Ad: $10,000
Half Page Ad: $5,000

NRF Post-Show Webinar Sponsorship + Panel Participation $10,000
February 2027 !
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NEXT STEPS

Make the most of this moment

Kenneth Clemmer
Vice President,
Group Publisher | Consumer Markets
kenneth.clemmer@futurenet.com

NEXT STEPS

0 Confirm the package and lock in flight dates Morgan I;aves
with 10 Account Director

morgqn.eaves@futurenet.com

e Creative brief and asset deadlines

Jamie Matey
Account Director

. jamie.matey@futurenet.com
e Kickoff call

Ed Meagher
Publisher

0 Launch campaign, measure, optimize performance
ed.meagher@futurenet.com
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