
1

NRF 2027
Retail’s Big Show 
Marketing Opportunities

Your buyers are making decisions now.
Own this moment.

DIGITAL MARKETING PLAYBOOK
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70%
Of the buying journey is complete before a vendor is 

ever contacted. Absence from the anonymous phase 
means pitching into a decision that's already made. 

Sources: Forrester/SiriusDecisions · Google · LinkedIn B2B Institute · Ehrenberg-Bass · 
Content Marketing Institute 

The decision is made before you’re in the room 
THE PROBLEM

Buyers research around moments: trade shows, buying seasons, 
regulatory deadlines, budget cycles, launches. Search demand 
spikes 2-10x. That spike is the anonymous phase. 

Your job is to 
be the answer 

before the 
shortlist 

exists. Ours is 
to put you 

there. 
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Attention 
rises

Audience traffic and 
time-on-site spike 
measurably

Conversation 
accelerates

The market is publicly 
debating the same 
questions

Buyers 
decide

Shortlists get built and 
vendors get chosen

Budgets 
open

Brands hold dedicated 
spend for the moment

✓

The one moment where 
we put you in the room 
with the whole market 

Capture NRF 2027 momentum
THE OPPORTUNITY

As retail’s biggest most important event, this is a tentpole moment for our industry:

✓✓✓✓

You can 
convene

Be in the conversation before it starts, and be the trusted resource after it ends. ✓
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•

SmartBrief + National Retail Federation
THE PARTNERSHIP

Maximize ROI 
from NRF 2027: 
Retail’s Big Show with 
NRF SmartBrief 

Reach industry decision-makers 
and executives from top retailers 
and brands before, during and 
after the event with NRF SmartBrief. 

Amplify awareness, drive booth 
traffic and stay top of mind with   
       NRF members and Big Show 
             attendees.

The SmartBrief Solution 
Since 2003, SmartBrief has partnered with NRF to deliver curated industry 
intelligence aligned with top trends and retail’s most important moments. 
Channels include:

● 7 NRF-branded SmartBrief newsletters: Always-on opportunities for 
contextual alignment across key functions

● Trend alignment: Comprehensive coverage of the topics that matter 
most in retail, including AI, logistics, sustainability and more

● NRF Retail’s Big Show exclusives: Multichannel coverage and 
amplification of retail’s most important event 

This integrated approach keeps retail professionals informed while providing 
advertisers consistent access to high-value audiences.
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“Having SmartBrief as trusted partners is probably the most important 
thing in terms of how we view not only the present but the future.” - Bill Thorne, NRF
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Who they are

• Senior retail decision-makers responsible 
for strategy, operations 
and tech investment 

• Director-level & above at major member 
and nonmember organizations

Representative Companies

• Walmart
• Target
• Macy’s
• Meijer
• Nordstrom 

NRF SmartBrief Audience
THE MARKET

162,000
Unique Audience Reach

240,000
Total Audience Reach

• Nike
• Tractor Supply Co.
• Home Depot
• TJX Companies
• Ahold Delhaize

“If what we're doing is 
not helping our 

members to succeed, 
then we're not 

doing our jobs. 
SmartBrief plays a very 

integral role in that 
mission.”

Bill Thorne, NRF

NRF’s industry leadership combined with SmartBrief’s trusted reach provides an 
always-on connection to the decision-makers shaping the future of retail.

How we reach them
• First-party newsletter audience

• Topic/behavioral targeting

• Audience extensions: social + web

• Custom content mix
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NRF 2027 Advertising Examples
SPONSORSHIP OPPORTUNITIES

Billboard Rectangle-Text Dedicated Send

https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=56CF08EE-6731-47EB-8030-44D78C53CE00&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=A5BEF4B1-A7D6-4894-BE07-BD7FB5CA86E7&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=A5BEF4B1-A7D6-4894-BE07-BD7FB5CA86E7&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=56CF08EE-6731-47EB-8030-44D78C53CE00&lmid=archives
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Pre-Show Conference Report Post-Show Conference Report Show Daily Conference Report

NRF 2027 Advertising Examples
SPONSORSHIP OPPORTUNITIES

https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=E347E046-7149-4F93-8B81-37C077AF9C2E&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=F6E802BA-68DB-4F99-A438-37CCFCC7557F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=566C27DB-7F45-4B77-BE9B-6514D5CD072B&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=E347E046-7149-4F93-8B81-37C077AF9C2E&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=F6E802BA-68DB-4F99-A438-37CCFCC7557F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=566C27DB-7F45-4B77-BE9B-6514D5CD072B&lmid=archives
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SmartSocial Ads - Meta SmartSocial Ads - LinkedIn

NRF 2027 Advertising Examples
SPONSORSHIP OPPORTUNITIES

https://business.facebook.com/ads/experience/confirmation/?is_responsive=0&encrypted_experience_id=Q8DfBALjoYvu22UAw4x-zjq81nMGtR9lVqz8zp-tnNt-yvirYVqlhTl9rh9wzvQJNPZutIZFbqjdpTVr8A
https://business.facebook.com/ads/experience/confirmation/?is_responsive=0&encrypted_experience_id=Q8DfBALjoYvu22UAw4x-zjq81nMGtR9lVqz8zp-tnNt-yvirYVqlhTl9rh9wzvQJNPZutIZFbqjdpTVr8A
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:ugcPost:7270464463420424193,urn:li:sponsoredCreative:578048256)/?actorCompanyId=25824&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:ugcPost:7407827957127421952,urn:li:sponsoredCreative:1005403246)/?viewContext=REVIEWER
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Digital Preview

NRF 2027 Advertising Examples
SPONSORSHIP OPPORTUNITIES

https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg
https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg
https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg
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Generate Buzz During the Show
A SmartBrief industry influencer will produce 
a one minute social video at your booth.

Your video can include hi-res graphics, 
existing b-Roll and booth b-Roll and will be 
promoted via NRF SmartBrief newsletter ad 
placements.

Video provided the next day for use on your 
website and other marketing purposes. 

Video: Must See Video Short
SPONSORSHIP OPPORTUNITIES

https://www.youtube.com/watch?v=wcX06Jb3O0w
https://www.youtube.com/watch?v=wcX06Jb3O0w
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Extend Your Presence During 
and After the Show

Announce your product with video. Our 
experienced team uses professional audio, 
video and lighting equipment to produce a 
high quality 3-5 minute video shot at your 
show booth. 

Your video will be hosted on SmartBrief.com 
and promoted via newsletter ad placements 
in the NRF SmartBrief newsletter issues for 
one month following the event.

You own the video file for use on your 
website and other marketing purposes. 

Video: From-the-Floor Video
SPONSORSHIP OPPORTUNITIES

http://smartbrief.com
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
https://www.smartbrief.com/original/pim-brands-on-industry-trends-gordon-ramsay-as-new-chief-fruit-officer
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Display: Billboard Ad

Download Full Specs Sheet

What Is It
This ad unit is ideal for driving brand and product 
awareness.  Being above the fold ensures that 
your ad is seen by all readers.

How To Use It
Available on per-day sponsorship.  Select the 
newsletter that best aligns with your target 
audience and the date(s) of your choice.

What's Needed
■ Billboard image

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-Billboard-2024.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=56CF08EE-6731-47EB-8030-44D78C53CE00&lmid=archives
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Native: Rectangle-Text Ad

Download Full Specs Sheet

What Is It
This native ad unit is ideal for branding, downloads, 
driving traffic to events, content and other product 
offerings.

How To Use It
Available on per day sponsorship.  Select the 
newsletter that best aligns with your target audience 
and the date(s) of your choice.

What's Needed
■ Ad image, logo and 250 characters of text 

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-Rectangle-Text-2024.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=5C8BD9EA-B149-4D8B-9443-10D06A85000F&lmid=archives
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E-Blast: Dedicated Send
What Is It
This exclusive send is ideal for generating 
leads, driving clicks and promoting white 
papers, webinars and live events. This send is 
100% share of voice.

How To Use It
Available on per day sponsorship.  Select the 
newsletter that best aligns with your target 
audience and the date(s) of your choice.

What's Needed
■ E-blast HTML and subject line

Download Full Specs Sheet

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-DedicatedSend-2024.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=A5BEF4B1-A7D6-4894-BE07-BD7FB5CA86E7&lmid=archives
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Show Daily & Conference Report
What Is It
SmartBrief Conference Reports and Show Dailies offer an opportunity to 
align with this premier thought leadership event – driving interest in your 
brand before, during and after the conference.

Benefits
Augment and enhance your brand’s presence at the show.

Get more mileage out of your event-related content via measurable 
engagement with attendees and non-attendees alike. 

Align with a trusted source of thought leadership, including original 
conference content that can’t be found anywhere else:
■ Keynote coverage and recaps
■ Q&As with industry leaders
■ Event resources and need-to-know details

What's Needed
■ Billboard, Half-Page Unit and Rectangle-Text

Download Full Specs Sheet

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-Special-Report-2024.pdf?version=1
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=566C27DB-7F45-4B77-BE9B-6514D5CD072B&lmid=archives
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Year in Review
What Is It
The Year In Review Special Report is an annual 
state-of-the-industry, pairing the year’s most-read stories and 
topics with a highly anticipated look at what to expect in the 
new year.

Benefits:
■ Exclusive sponsorship opportunity limited to only one 

advertiser per publication
■ Three advertising placements designed to maximize both 

brand recognition and engagement
■ Build awareness ahead of NRF 2027, positioning your 

brand in front of decision-makers before conversations 
begin on the show floor

What's Needed
■ Billboard, Half-Page Unit and Rectangle-Text

Download Full Specs Sheet

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-Year-in-Review-2025.pdf?version=0
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=20EBF9BF-D1C5-4417-9FC5-6B39737B1CF2&lmid=archives
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Display: Digital Ebook Ad
What Is It
This ad placement is ideal for aligning your brand 
alongside this premier thought leadership event – 
driving interest before and during the conference.

Benefits
Augment and enhance your brand’s presence at the 
show.

Get more mileage out of your event-related content 
with attendees and non-attendees alike. 

Align with a trusted source of thought leadership, 
including original conference content that can’t be 
found anywhere else.

What's Needed
■ Full page ad or half page ad

Download Full Specs Sheet

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief_Digital%20eBook%20Spec%20Sheets%20fullpage_Jun24%20%281%29.pdf?version=0
https://issuu.com/docs/9e8d1ad01c64ea8246bb065d8440c604?fr=sZDYzZDg4MjA5ODg
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SmartSocial
What Is It
SmartSocial is an audience extension where we can retarget our lists 
of professional subscribers across multiple social media platforms by 
matching their email addresses to their accounts. Users are also likely 
scrolling through social feeds when they have more down-time, 
allowing them a moment to engage with the promotion and 
click through to the landing pages. 

Capabilities
Target a specific newsletter(s) or target audiences by position 
level or function, company size and type, or location across 
the reader network.

Platforms:
Facebook/Instagram, LinkedIn

What's Needed
■ Static images, GIFs and video assets accepted

SPONSORSHIP OPPORTUNITIES

https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-SmartSocial-Audience-Extension-Facebook-instagram-2024.pdf?version=0
https://page.marketing.futurenet.com/rs/896-PBJ-036/images/SmartBrief-AdSpecs-SmartSocial-Audience-Extension-Linkedin-2024.pdf?version=0
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:ugcPost:7407827957127421952,urn:li:sponsoredCreative:1005403246)/?viewContext=REVIEWER
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Website Impressions - Display
What Is It
Reach your desired target persona(s)/accounts with highly 
targeted web display ads across the web.

Capabilities
We partner with Bombora to take your TAL and/or your persona 
targeting information and overlay this information with their 
intent signal data to create customized segments that are more 
likely to engage with your campaign.

Our expert ad operations team manages each campaign, 
making optimizations throughout the duration of the campaign 
to capitalize on sites and/or placements which are 
demonstrating the highest CTR’s.

What's Needed
■ Image Ad Units - Sizes & Creative Guidelines
■ Animated Ad Units - Sizes & Creative Guidelines
■ Video Ad Units - Creative Guidelines

SPONSORSHIP OPPORTUNITIES

https://support.google.com/displayvideo/answer/3017252?hl=en&ref_topic=10261136&sjid=71029204735622907-EU
https://support.google.com/displayvideo/answer/10261241?hl=en&ref_topic=10260434&sjid=17372897095145985373-NA
https://support.google.com/displayvideo/answer/3129957?hl=en&ref_topic=3056026&sjid=17372897095145985373-NA
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SILVER

$12,700
• Pre-Show Conference Report 

Sponsorship (Exclusive)

• Dedicated Send (Exclusive)

• 4x Above-the-Fold Takeovers

GOLD

$25,000
• Pre & Post Conference Report 

Sponsorship (Exclusive)

• Dedicated Send (Exclusive)

• 4x Above-the-Fold Takeovers

• Executive Q&A with your SME

• 4x Featured Content for Q&A promo

• Web Audience Extension - 200K imp.

• AV Newsletter Impressions - 50K imp.

Sponsorship Rates

$3,500
• 4x Above-the-Fold Takeovers

35%
OFF

NRF SmartBrief Conference Special Report Email Sponsorship
Reaching NRF SmartBrief subscribers AND NRF event attendee emails

$15,000 - Only 1 left!

NRF SmartBrief Conference Special Reports “Show Daily” Sponsorship (x3 Issues)
Reaching NRF SmartBrief subscribers AND NRF event attendee emails each day of the show

$45,000

NRF Digital Preview E-Magazine Sponsorship
Full Page Ad: $10,000 
Half Page Ad: $5,000 

NRF SmartBrief Dedicated Send E-blast $20,000

NRF SmartBrief Newsletter Ads
Guaranteed impressions served into remnant Billboard and Rectangle-Text ad space within the NRF SmartBrief newsletters

$40 CPM
($5K minimum required)

NRF SmartBrief Audience Extension
LinkedIn: $65 CPM

Facebook/Instagram: $35 CPM
Web Display: $25 CPM

Custom Video Options From Tradeshow Floor
Includes promotion of video in NRF SmartBrief newsletters for one month following the show

Must See Video Short: $7,500
From-the-Floor Video: $10,000

NRF Post-Show E-book Sponsorship
Full Page Ad with Executive Q&A: $15,000

Full Page Ad: $10,000
Half Page Ad: $5,000

NRF Post-Show Webinar Sponsorship + Panel Participation
February 2027

$10,000

PRODUCT RATE CARD
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•

Make the most of this moment
NEXT STEPS

Kenneth Clemmer
Vice President, 

Group Publisher | Consumer Markets
kenneth.clemmer@futurenet.com

Morgan Eaves
Account Director

morgan.eaves@futurenet.com

Jamie Matey
Account Director

jamie.matey@futurenet.com

Ed Meagher
Publisher

ed.meagher@futurenet.com

NEXT STEPS

Confirm the package and lock in flight dates 
with IO

Creative brief and asset deadlines

Kickoff call

Launch campaign, measure, optimize performance

1

1

2

3

4
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