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Statistics

Subscribers Position Level

President/Executive

Director/C-Suite 52% ,
m Director 16%
» Finance/Operations 7%
HR/Development 5%
’ m Legal 3%

Other 17%

Contact
Alice James, Associate Publisher, NonProfit

alice.james@futurenet.com
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2026 Pricing

Display & Native Exclusive
Advertising Opportunities

Apove—the—FoId Takeover $800/issue Special Report $3,950

(Billboard + News 1) e
...................................................................................... ' 56,650

Billboard $625/issue Dedicated Send
...................................................................................... _ 6 650

News 1 $625/issue Spotlight $
$440/Issue ......... Vear in Review $7.850

News 2

News 3 $250/issue

$625/issue - s
Featured Content / Boar Urqe SmartBnef
SmartSocial starting at $30 CPM

Daily news for nonprofit decision-makers SIGN UP - SHARE

5x minimum on Display & Native Advertising

News Section ads include the Rectangle-Text Ad or
Video-Text Ad

Upgrade any news section placement to a

. . Top Story
Video-Text ad for a premium

Nonprofits urged to refocus impact in 2026

Nonprofit organizations are being advised to update their case
statements to reflect the evolving funding landscape of 2026,
which includes increased competition for grants and a greater
emphasis on equity and storytelling. Nonprofits are encouraged to
align their messaging with current societal issues without shifting

their missions, and to use a three-step framework to reflect,
s refocus and reframe their impact.
Full Story: The NonProfit Times (Mortis Plains, N.J.) (1/20) @ SHARE
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