Human-First Analytics: Why SmartBrief
Prioritizes Real Engagement

In a digital landscape increasingly flooded by Al-driven security scanners, automated
bots, and privacy updates, most email data has a transparency problem. Many
platforms allow this Non-Human Interaction (NHI) to inflate their metrics.

SmartBrief chooses a different path:

We are fiercely human-first. We believe our
partners deserve metrics they can actually
trust. That is why we leverage proprietary
technology to rigorously filter out bot noise
before it ever reaches your campaign
reports.

The SmartBrief Difference:
Quality Over Inflation

Because we proactively scrub automated
engagement from our open and click-
through rates, our metrics may occasionally
appear lower than those of competitors who
look the other way. We wear that as a badge
of honor.

When you partner with us, you aren’t
paying for machine-learning algorithms
scanning links in a data center. You are
paying for genuine human attention from
real decision-makers.

How We Protect Your ROI

® Upstream Filtering: We capture and
eliminate bot behavior at the source using
advanced behavioral heuristics, digital
trapping, and industry-standard global
blacklists.

B Continuous Innovation: As Al and security
landscapes evolve, our filtering evolves
dynamically to stay ahead of the curve.

B  Uncompromising Trust: We deliver clean,
human-first data so you can make smarter,
more predictable business decisions.

The digital landscape will continue to shift,
but our commitment remains steadfast:
connecting you with real humans.

Questions about our data validation? We
value total transparency. Please reach out
to your Client Success Manager to learn
more about how we protect your audience
insights.
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