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Developing
warmer, better-
informed leads

MIC Food Group is a nationwide
supplier and trusted leader in
procurement, manufacturing,
distributing and marketing
value-added, ready-to-heat-
and-serve frozen tropical fruits
and vegetables.

WHAT CHALLENGE WAS MIC
FOOD GROUP FACING IN ITS
MARKETING EFFORTS?

MIC Food Group wanted to improve
brand awareness and gain marketing
qualified leads for the sales team.
Working with SmartBrief put MIC Food
Group’s brands directly in front of highly
engaged, decision-making professionals
in industry-specific environments. It drove
awareness and action with audiences
who were already paying attention.
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Del. continues to consider universal free school meals
- The Delaware General Assembly's Appropriations Committee is
£ set to consider a bill introduced by Rep. Sherae'a Moore and
passed out of the Education Committee that would phase in
universal free school meals over five years, costing around $45
million annually. Some lawmakers suggest alternatives, such as
expanding the Community Eligibility Program and covering school meal debt.
Full Story: Delaware Public Media (4/24)

lin[X] fla]

Frozen, Ready-To-Heat & Serve
Tri-Color Sweet Potato

The SmartBrief newsletters
deliver credibility and reach we
haven’t received from other paid
advertising platforms. ... The

editorial environment elevates
brand trust and ensures our
message appears alongside
content the audience already
values and engages with.

MARKETING MANAGER




HOW DID SMARTBRIEF HELP
MIC FOOD GROUP DRIVE
AWARENESS AND ACTION?

MIC Food Group has primarily run Above the
Fold Takeovers and rectangle text ads in the
SmartBriefs distributed to SNA, Restaurant,
EatRightPro, FMI and ACFE They recently
added a Dedicated Send to the mix, which
went to the FMI audience.

We chose SmartBrief because
of its strong editorial credibility,
targeted distribution and
audience relevance within the
foodservice and retail sectors. As
longtime recipients of SmartBrief
newsletters, we value the
consistency and quality of the
content, making it a natural fit for
MIC Food Group.

Katie Alexander
MARKETING MANAGER

WHAT RESULTS DID
MIC FOOD GROUP ACHIEVE?

Highly targeted, relevant audience
aligned to decision-makers in
specific categories.

Strong engagement from
EatRightPro audience, with a high
volume of form fills.

The campaign contributed to
warmer, more informed leads.

Compared with other channels,
engagement quality felt stronger
and more relevant.

The campaign reached a highly
relevant, decision-making audience and
produced more qualified leads. Given
the strong audience alignment and

lead quality, continued or expanded
investment is justified.
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ON THE FRONT BURNER

Chipotle staffing hits record with new hires, promotions
% Chipotle Mexican Grill continued to improve its hourly
: Q. \ employee turnover rate last year, buoyed by a positive
X trend in stability since the pandemic, and the chain hit a
o a’ L record of 127,926 employees by the end of 2024, both
] through hiring and internal promotions. The company
- promoted 23,380 existing employees to new positions,
and 84% of restaurant management positions were filled
through internal promotions. As it grows, Chipotle continues to promote diversity within its
workforce, with a nearly equal gender distribution among its employees and a focus on

hiring military veterans. Full Story: QSR
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